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MKTE 2024 DAY 17 WEDNESDAY, 2° OCTOBER, 2024

1. Introduction

The Magical Kenya Tourism Expo 2024 was citfily openecbn Wednesday, ® October, 2024
by His Excellency the President of the Republic of Kenya.

The highlights ofvere:
A The value of Kenyaods tourism industry to t

A The role ofthe Magical Kenya Travel Expas a reliable platform for business-
business meetings, connecting African tourism leaders with global buyers and linking
Kenyan businesses with acs in the international market;

A The Kenya G@ver nment 6s such tagupgraglingt tramspat networks,
streamlining the issuance of travel documents, and enhancing seladtyed to
sustained growth of the tourism sector;

A The Kenya Governmeritas created a conducive environment to attract investments in
the hospitalityand tourismsector while showcasing niche products such as culture,
sports, innovatins and archaeological treasures;

A The Kenya Government will introdueetransitandlong onnecti on traveler
travel authorization systeto allow travelers in transit to step out of the airport and visit
nearbytourism attractions; and



A The Government oKenya has introduced a Digital Nomad Work Permit designed for
gl obal digital professional s, enabling the
tourism attractions



MKTE 2024 DAY 27 THURSDAY, 3R° OCTOBER, 2024

1. Introduction

Thursday, % October being the first dagf the industry professionals and academia seminar
thee was a fruitful sessionswith regard tothe impact of technology and innovation,
sustainability and climate change in tourism. Different speakers and panelists featured matters on
data approaches in the tourism decigiogking process, environmental sustainability in tourism,

and the effects of climate changetbreconony andwildlife conservation in Kenya.

In attendance were students and faculty members from Machakos University; Embu University,

Dedan Kimathi University; Muranga University; Moi University; Kenyatta University; Kenya

Utalii College; Boma International Hospitality College.

From left to right [Dr. Laban Rotich, Muranga University; Dr. Godfrey Riungu, Moi University;
Dr. Rita Nthiga, Moi University (KU Alumni); Dr. Bitok Kipkosgei, Kenyatta University; Dr.
Edgar Ndubi, Kenyatta University and Mr. Kelvin Mwalania (Tourism Student, Kenyatta
University]
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Part of the MKTE Research and Ademic ommitee with some of t St who
participated in the MKTE 2024

2. Seminar Summaries
Session 1: Harnessing TechnologyEconomic Impacts in Tourism
Time: 10:15AM 7 11:30 AM

Speaker Mr. Shehryar Ali, Senior Vice President & Country Manager for East Africa &

Indian Ocean Islands, Mastercard
Sub-Topic: Data-Driven Decision Making

The seminapfficially startedwith a veryexciting speech delivered by Mr. Shehryar Ali, who
elaborated on how the technological trends affect the economy of tourism. The focus that he put
on quantifiable metrics in decisionaking was about how businesses can respond to changes in
the market, improve experiences of the consumers, and make hotels/tour companies processes
more effective. For example, he addressed the new technology of master cards mibmchip
embedded in a ring. You just tap and pay. Mr. Ali also elaborated on different investment
strategies that Mastercard has b@aplementing in sector otlata and artificial intelligence to

assist tourism and hospitality sector in Kenya, he furthesr@sithat data was beingised to
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enhance service delivery by Mastercaf. reiterated that there are more than 2 billion people

with visa cards globally.

After the keynote address, Mr. George Owuor, Director of Public Policy foiSahhran Africa
at Mastercard facilitated a panel discussion that gave the panelists an opportunity to provide

more insight on the rolef datadriven decision rakingin tourism.
Panelists

1. Hon. Simphiwe Cuthbert Ncubéresident and Executive Chairman, African Tourism
Board (ATB)

2. Ms. Namulisa KombpDirector of Business Development and Government Engagement
in EEMEA, Mastercard

3. Mr. Frank Murangwa Regional Director, International Congress and Convention
Association (ICCA)

4. Mr. Charles MbuguaBranch Manager, Stima Sacco

The panelists shared their views on howhtedogy is a blessingn the tourism industry. Ms.
Kombo spoke at length about the need to embrace technology to help Kenya increase its
visibility in the global markets for tourism. On the other hand, Hon. Ncube stressed on the need
for unity through the comparative and combined efforts of African countries to afford to utilize
technological applications for enhancing tourism within the Africa regmml create a
borderless tourisMr. Mbugua talked about social media utilization and data profiling to reach

the potential customers.
Questions & Reactions

In the Q&A session, seminar participants asked questions about the security of personal data and
the difficulties of IT implementation in rural or remote tourism destinations. Ms. Namulisa
Kombo was able to address these issues through promoting call for infrastructural development
to enable those in regions of poor Internet connection to have access to the Internet. Mr.
Murangwa infornedthe participants of the effortseing made across the world to ensure proper

protection of customer data, within the tourism industry as well.
7



Session 2: Keynote Presentations and Research Papers
Time: 11:30 AMT 1:00 PM

Keynote Speaker Mr. Nobert Talam, Director General, Tourism Regulatory Authority
(TRA)

Mr. Nobert Talam started his powerful keynote by emphasizing the need for the travel and
hospitality sector to embrace and practice accountability. He presented measures that had been,
put in place by the Tourism Regulatory Authority with regard to sustainability and compliance.

Mr. Talam called for improvement of the policies that will compel tourism stakeholders to
embrace environment al conservati omolawingtreuppor t

keynote, several research papers waresented:

V Content Analysis of Website Disclosure of Sustainability Initiatives and Practices by
Chain Hotels and Resorts in Kenya

Presenter Dr. Rita Wairimu Nthiga, Lecturer, Moi University

V Dr. Nt hi gads findings showed t hat whi |l e
sustainability and ec@riendliness, the information on their websites was often
misleading, or hard to find, this was attributed to the fear of competition. She concluded
that there was, a weakness in the form of transparency and accountability in reporting
environmental management policies disclosure in hotels websites

V AIRBNB: A Brand or a Product Category?

Presenter Dr. Geoffrey K. Riungu, Lecturer, Moi University

Dr. Riungu analyzed the changing position of Airbnb in the context of the
accommodation market. He noted that this platform has evolved from being a brand of its
own to being a big product segment that defines the competition, pricing and operational

models of more conventional forms of hotels in Kenya.
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Questions & Reactions

Some questions and concerns presented during the Q&A were, related to the legal and security
issues emerging from the regulation of the Air BnB accommodation platfdvimsTalam
answered a question from participant, assuring that TRA are putting in place measures to ensure
that single use plastics are, eliminated in tourism operatizmd$Riungu acknowledged the call

for reasonable guideline that are aimed at protecting the consumer as well as the promotion of
new inventions in the tourism industry. Regarding the government enforcement of sustainability
disclosure,Dr. Nthiga suggested that private sectors and regulatory institutions should work

together to enhance thespitalityfirmsésustainability.

Ms. June Chepkemé&iCEO, Kenya Tourism Board closed the morning session. She emphasized
the importance of converting the findings and recommendations from the presented papers into a
reality. Ms. Chepkemeairesented the panelist with gift hampédvkrning session ended at 1:10

pm, and participants took a lunch break.

Session 3: Navigating Climate Changeé Promoting Sustainability in Tourism

Time: 2:30 PMi 4:00 PM

Moderator: Dr. Ruth Kimaiga, Head of Planning and Strategy, Tourism Regulatory Authority
(TRA)
Speaker Ms. June Chepkemei, CEO, Kenya Tourism Board (KTB)

Sub-Topic:  Promoting Ecotourism Initiatives and Encouraging Green Investments

In the afternoon session, Ms. June Chepkemeithagpresenter on the topic on sustbility
and tourism She also explained within and about KTiBatit has embarked on several measures
to popularize ecotourism and encourage green investment, noting that these measures are

paramount in ensuring that future generatiomerita sustainable tourisnm Kenya.



Panelists

1. Ms. Judith KepheGong CEO, Sustainable Travel and Tourism Africa (STTA)

2. Ms. Mary Njoroge Finance Manager, Emboo River Camp

3. Ms. Caroline GathuClimate Change Lead, Kenya Wildlife Conservancies Association
(KWCA)

4. Ms. Lynnet KamondeCEO, Ecotourism Kenya

The key points of the panelist on how to implement sustainable ideas into the area of tourism.
Ms. Gathu discussed how KWCA was fighting climate change through the promotion of wildlife
conservancies. Ms. Kamonde urged the participants and other people concerned to popularize
awareness on ecotourism and sustainable utilizafieourism resourceis Kenya. Ms. Njoroge

spoke more on how sustainability could be integrated into the running of the hotel
Questions & Reactions

During the Q&A, participants showed concern with regard to what practical measures
organizations could take to support their sustainability initiatives. Ms. Njoroge presented an
example of how Emboo River Camg going green through carbemeutrality via renewable
energy and environmentalhgsponsibly waste dispos@®n funding aspect of green initiatives,
Gathu responded to concerns arising on availability of government grants as well as funding

from Nongovernmental organizations.

Session 4: Keynote Speech and Research Presentations

Time: 4:00 PM1 5:30 PM

Keynote Speaker Mr. David Gitonga, CEO, Tourism Research Institute (TRI)

The last and powerful closing keynote was presented by Mr. David Gitonga on the effects of
climate change on Kenyads wildlife and conse

Game Reserve. He provided much worrisome statistics according to which a number of species
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have been shrinking gradually because of climatic changes and urged others concerned to take

necessary measures to overcome these impacts
Researchpaper presentations

V Potential Impacts of Climate Change on Wildlife Protected Area$ A Case Study of

Maasai Mara National Game Reserve
Presenter Dr. Laban K. Rotich, Lect ur er, Murangda Universi

Dr . Rotichds research provided insights 1in
Maasai Mara ecosystem, emphasizing the need for conservation efforts to adapt to rising

temperatures and unpredictable rainfall patterns affecting animal migrations.

V The Role of Private Sector Sustainable Environmental Practices and Visitor Choice

Behavior in Narok County, Kenya

Presenter Ms. Grace Wanjiku Ndegwa PostgraduateStudent, Kenyatta University

This presentation explored the connection between sustainable practices by private sector
players and visitor behavior in Narok County. Ms. Ndegwa's findings indicated a trend
where ececonscious accommodations are preferred by tourists, pressuring local

businesses to adopt sustainable practices.
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GraceNdegwa(Left Side)

Questions & Reactions

The session closed with active debates on the future of conservation and wildlife tourism in
Kenyan. Some of the issues raised by the attendees related to lack of enough funding in the
conservation projects by the private playéds. Rotich recommended collective measures that
require the participation of both public and private sectehdle Ms. Ndegwa suggested change

in policies that will encourage sustainability of tourism.
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MKTE 2024 DAY 371 FRIDAY, 4™ OCTOBER, 2024
1. Introduction

Friday, 4" October, 2024 was the second day of the industry professionals and academia
seminar.The Magical Kenya Tourism Expo 2024 seminars during day two were organized to
discuss the different areas of tourism such as heritage tourism, sustainable tourism, tourism for
all, and tourism impacts on the economy. These discussions prove@statgin terms of
contemporary changes in the tourism industry in Kenya, and the world at large, focusing on
future development, innovation, changes in emerging markets, and the economic impacts of

sustainable tourism.

Seminar Summaries

Session 1: Journey Through Time: Exploring African Heritage and Diaspora Tourism
Time: 10:00 AMT 11:30 AM

Key note Speaker Mr. Mohammed Hersi, Group Director of Operations, Pollmans Tours &
Safaris, Baobab Beach Resort & Spa, Taita Hills Salt Lick
Sub-topic: Future Trends and Innovations in Diaspora Tourism

In his presentation, Mr. Hersi thought it appropriate to dwell a lot on the cultural endowments
and reserves, the role that Africa, the Cradle of Humanities, plays. He underlined the fact that
Inter-African relations, and languages and traditions should be pipurecognized in the
international community. Mr. Hersi encouraged the Africans to embrace their languages, cultures

and indeed their heritage.

He said that over 54% of global mobile money accounts are situated in,Adhoaing
innovation within the continent. Since Kenya is considered as the actual geographical origin of
humanity, he encouraged cultural tourism as one way of supplementing on wildlife tourism that

iS most common.

Presentinghe currenbr eak down of the worl dés popul ati on,

they play a major role in the worl dds cultur e
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African governments to put in place conditions that would motivate the diaspora to invest and go

back home.

He outlined some of the barriers that the diasgpoup are grappling with including;closed
borderslow trust, and poorair connectivity but went further to appreciate some positive
development going on such as Rwanda Air, Kenya Airways, and Ethiopian Airlines expanding
competitiveness. Mr. Hersi described the possible way Africa can develop, challenging Africa to
create economic value by engaging the youth on the internet and marketing Africa to the rest of
the world. He called on governments to ease restrictions on international travel and come up with

ways of enhancing tourism, including usinyisas for some African countries to revive them.
Questions & Reactions

Some of the questions raised by the attendees included; Mutuku and Omondi were interested to
know more about the relation between culture and religddher questionsrom the attendees
includedthe approachesn how Kenyan could promote the use of African herbal medicine as a
product to be sold in medical tourism. Mr. Hersi responded by underlining the importance of a
mix between tradition and the contemporary world and the opportunity of sharing documented
information about African natural remedies to the rest of the world

Session 2: Future Trends and Innovations in Cultural Heritage

Time: 11:30 AMT 1:00 PM

Moderator: Ms. Gladys Kangethe, Marketing and Corporate Communications Manager,
Bomas of Kenya

Panelists

Mr. Julius Thairy Chief Commercial and Customer Officer, Kenya Airways
Dr. Kahithe Kiiry Anthropologist

Mr. Emmanuel K. NdiemaAnthropological Archaeologist, National Museums of Kenya

< < < <

Mr. Simon HalondaHead of Diaspora, KCB
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The final discussion was about future of cultural tourism and what kind of innovations can be

seen in the field, including sustainability and accessibility.

Dr. Kiiru went on to say that cultural endowment comprises of physicahamghysicalgoods

such as buildings and structures, musical instruments and even folklore. She said that cultural
activities should be incorporated into the tourism sector alongside wildlife to providestopne
package to tourists.

Mr. Thairu was quite clear on the fact that air connectivity is vital in connecting African cultures.
He said that Kenya Airways operates in 36 countries in Africa offering tourists an opportunity to
visit historical places.

Mr. Halonda talked about the efforts made by KCB in an attempt to bring Africans in the
diaspora back home through investment on government securities and development projects. He
said that KCB has successfully partnered with Kenya Airways and MasterCard to ease travel and

remittance from diaspora

Mr. Thairu said that Kenya Airways works with local people, for instance, using environmentally
friendly materials such as recycled paper beads for making clothes for the cabin crews. He
stressed that such partnerships help to generate income sources for people and at the same time,

sustain the environment.

The panel highlighted the need to take young people on board in the protection and development
of African cultures. MrNdiema proposed to organize cultural shows and set a cultural week for
each county with the participation of both the Kenyan citizens and the people from other

countries.
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Seminar Summaries

V Presentation 1: Influence of Market Development Strategies on Sustainable

Conservation of Heritage Sites in Nyeri County, Kenya

Presenter: Ms. Beatrice Wairimu Kinyua, Postgraduate Student, Kenyatta University

Ms. Beatrice Kinyua conducted her study focusing on evaluating the impact of market
development strategies on the conservation of heritage sites in Nyeri County. She also
demonstrated how nemarket tasks can, with proper execution, encourage sustainable activities

as well as the protection of these cultural assets.

Key findings and discussions: Using market development strategies, Ms. Kinyua illustrated the
relationship between market development and the viability of heritage conservation. She
highlighted some of the problems that conservationists encounter including; insufficient funds,
conflicting stakeholders, and the impact of the modern civilization on conservation of these sites.
Some of her research solutions were more pragmatic, includingoegsm, responsible

marketing of tourism, and the preservation of cultural heritage using community conservation

means that support economic development at the same time.
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V Presentation 2: SocieCul t ur al Il nhi bitors to Beach Ope

Case of Kenyabds North Coast Tourism Circui
Presenter: Dr. Pepela Anthony Lecturer, Pwani University

Dr. Pepela, described the socwltural factors which have implications to the quality of the lives
of the beach operators along the North Coast tourism circuit in Kenya. He confined himself to
the explanation of socioultural factors which negatively affects the economic and personal

development of beach operators in this area.

Findings by Dr. Pepela highlighted communityo
shape the wfavorable livelihoods of beach operators despite reasonable earnings from the beach
operations. These barriers negatively affect the quality of life of the operators but they extend
their effect to the sustainability and development of the tourism sector. He recommended
measures like community mobilization, and policy compliance targeted at enhancing the welfare

of the operators through better working infrastructure and conditions.
Session 3Embracing Diversity: Inclusivity in Emerging Tourism Markets
Sub-Topic: CommunityBased Tourism and Empowerment

Time: 2:30 PM1 4:00 PM

Moderator: Dr. Edgar Otsembo Ndubi
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From left to right Dr. Anthony Pepela, Pwani University (Kenyatta University Alumni); Dr.
Edgar Otsembo NdupKenyatta University? Left)
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